Senior Account Manager – Feelingpeaky
The Feelingpeaky business is evolving and growing with a more varied and bigger client roster. As new business is being secured, so the nature of our client base is changing and, with this, comes new needs in terms of client servicing, team structure and expertise.
The Senior Account Manager role is a new one at Feelingpeaky. The overall purpose of the role is to act as lead client account contact and senior team manager within the business. The role reports directly to the MD and it is expected that over time you will take on additional business responsibilities, particularly assisting in driving new business and revenues for Feelingpeaky.
Overall purpose of role: The Senior Account Manager role at Feelingpeaky is a client facing role, responsible for developing strong client relationships with key budget holders at all levels. The SAM is responsible for effectively managing the company’s resources to deliver first-class marketing services to clients whilst ensuring that revenue and profit targets are met.
Critical to the success of this role are first class client-management, communication, team management and organizational business skills. The Senior Account Manager must have excellent strategic capabilities and the ability to act as a senior client adviser at all levels.
Main duties

To develop and manage Feelingpeaky business across a minimum of 4 key accounts ensuring first class delivery in:
· Strategic Client Management 
· The management of client projects from concept to implementation 

· Business revenues and profitability by client
· Team management, development and motivation

Client Management

· Demonstrate comprehensive understanding of the marketing industry in particular on and offline design, eCRM, Direct Marketing, SEO and online marketing

· Demonstrate full understanding of the client’s business base

· Develop business relationships with key clients acting as a lead strategic advisor
· Generate briefs from existing and new clients
· Be accountable for quality of response and post-response evaluation.
· Be accountable for security of Client business.
Project Management

· Take and understand briefs, establish requirements and plan resources, alongside the Project or Account Manager based on brief’s requirements.
· Co-ordinate agency strategic and creative response to client brief, evaluate the response in terms of quality and profitability, and discuss with MD.
· Present/sell response and effectively manage client feedback.
· Throughout project implementation, identify specific tasks, delegate as appropriate and manage people, finances and external resources.
· Monitor progress against plan, pre-empt, and if necessary resolve shortfalls
Communication/Presentation

· Take overall responsibility for the standard of written, visual and oral presentation of all work generated by account team and self.


· Ensure that all relevant information is communicated to relevant team members through regular formal and informal status meetings.
Business

· Prepare and present a quarterly business plan to detail projected revenue, margins and resources, in conjunction with relevant account team personnel


· Demonstrate continual monitoring of progress against plan and analysis of results, taking remedial action as necessary to ensure achievement of targets.


· Take responsibility for continual reporting of business to the MD


· Ensure personal accountability for achievement of targets set, by client.


· Take overall responsibility for account team expedition of sales and purchase invoices.
Staff
· Assume ultimate responsibility for appraisal of all team members, provide necessary guidance and recommend training as appropriate, to ensure development in accordance with company needs.


· Take ultimate responsibility for management and motivation of account team members to achieve maximum potential from all team members.


· Take responsibility for ensuring cross company team building and motivation alongside the MD. 
Other
· Assist, support and initiate in areas where you are non revenue-accountable, including brainstorms and internal meetings, and make a positive contribution to maintaining the company image and personality.

· Identify new business opportunities and follow up.

Basic Requirements 

· Excellent communication skills and the ability to act as strategic advisor at all levels

· Strong people management skills

· Passionate about design and technology 

· Excellent organisational and time management skills

· Precise and high attention to detail

· Self-starter with the ability to work without supervision
· Motivated and keen to learn

· The ability to converse knowledgably within the landscape of web design, e-commerce, accessibility and usability, SEO/e-marketing, design and branding

· Strong key board skills - fully conversant with standard Microsoft packages – including Outlook, Word, and Excel
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